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The Power of Event Marketing: Expanding your reach through multi-platform digital distribution.

Year after year, the exploration of new media continues to play a significant role in top-tier events and has become
a notable source of revenue. As seen most recently during the 2009 Men’s NCAA Basketball Tournament, new
mediums were tapped for expanded event coverage and access. Opportunities with live event streaming, mobile
applications and user-generated sites were maximized, resulting in significant exposure and profits.

Generating new dollars through alternative distribution platforms has commanded the attention of many sporting
events and organizations. This year’s NCAA Tournament wasn’t the first event to experiment in the digital world
(CBS has been streaming Amen Corner at Augusta National for years), nor was this tournament the first to explore
the wireless medium. This was, however, the first event to capitalize, integrate and cross-promote all available
opportunities across multiple media platforms.

The impact of new media platforms was most notable during the inauguration of President Barack Obama. During
this event, the average user was able to tap into coverage of the day’s historic events via numerous new media
outlets and social networking platforms including Facebook, Twitter and CNN’s iReport. These media companies
were able to reach the everyday user with limited access to a television and provide that person with a familiar
program. Structured similarly to that of network television, minus the traditional commercials, viewers were able
to tune in online and still feel connected to the momentous occasion.

Many advertisers took note; users were more willing to watch a program online without being forced to sit
through commercials. The online medium allows for a brand/advertiser to be placed alongside the event in a less
intrusive manner that satisfies the advertisement component without losing the consumer’s interest. Online
streaming, along with the wireless platform, has the ability to reach consumers that may not have access to view
traditional programming on television. These new media platforms afford events and organizations with an
opportunity to connect with a much larger fan base, thus creating a more enticing opportunity for advertisers and
a means to generate new dollars.

The current television model offers little optimization during a typical campaign. Integration of new media
platforms, however, in conjunction with television broadcasts, provides an interactive experience for consumers
and advertising brands. This model is not limited to sporting events. Shows such as American Idol have created an
interactive environment around fan voting via online and wireless platforms. American Idol’s 35 million viewers
are directed to another media platform, creating a separate integration opportunity that empowers brands with a
direct-to-consumer initiative surrounding the original event. Not only is retention of the consumer lengthened,
increasing the exposure to the event, it also generates additional revenue.

In an age that has allowed the digital revolution to spawn new technology for almost every conceivable online and
wireless revenue-generating concept, it’s important to align multi-platform offerings for success. Today’s
marketplace is seeing less spending on traditional advertisements due to budget cuts and lower returns on
investments. Having the right combination of compelling content, a targeted audience reach, time-sensitive
programming/events and technology allows content rights-holders to capitalize on generating new revenue and
the retention of current income by offering multi-platform syndication while creating more advertising exposure
for the corporate brands which fund college athletics.



For more information on the potential of online multi-platform syndication and content distribution, please
contact your Partner Relations representative.

Now Showing

Digital Programming - The U.S. Marine Corps Presents The Race to March Madness
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The Race to March Madness previewed the top players and teams throughout the 2008-09 college basketball
season. Produced by Intersport, episodes aired on ABC on February 28, March 7 and March 14. The show
highlighted impact players leading up to and throughout the NCAA Tournament. Collegiate Images provided
basketball season content to Intersport for use within this editorial program.

Television Special - Dick Vitale's All-American Special

Dick Vitale’s picks for his 2009 All-America Team were announced Saturday, April 4 in an hour-long television
special, Dick Vitale’s All-American Special. This seven-man team featured standout players from the 2008-09
Men’s College Basketball season. Collegiate Images provided highlight footage for the television special, which
originally aired on ABC. It will be replayed throughout the month of April on the ESPN family of networks.

Television Special - GEICO Presents Best of College Basketball 2009
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On April 5, the Best of College Basketball 2009 aired on CBS. The show, presented by GEICO, recognized the
greatest moments from the 2008-09 Men’s College Basketball season. Collegiate Images provided highlight
footage for use in this editorial special to Intersport.

Television Special - State Farm College Football All-Star Challenge
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Airing on ESPN2 on April 19, the State Farm College Football All-Star Challenge will feature the top NFL prospects
as they compete in a series of skill competitions designed to display the strength, speed and agility that made them

College Football standouts. Collegiate Images worked with Intersport and provided highlight footage from the
2008 College Football season for use in this television special.

Consumer Product - Pediment Publishing

Pediment Publishing recently released Cheer Cincinnati and Perfect Utes commemorating the historic 2008 football
seasons of the University of Cincinnati Bearcats and the University of Utah Utes. These unique books document
the on-field successes of both teams and include stunning photographs capturing the moments that made the
2008 season one of the most memorable for Bearcat and Utes fans. Collegiate Images licensed photos for each
book and cleared BCS trademarks within photos taken at the 2009 FedEx Orange Bowl and the 2009 Allstate Sugar
Bowl.

Business Affairs
Leagues & Media Outlets Unite to Battle Online Piracy

Copyright holders continue to fight online piracy, but recently a new battle has arisen against the live video
streaming of content via peer-to-peer technologies. Given the significant revenue implications of streaming live
sports content, MLB Advanced Media (MLBAM) has initiated a strategy dedicated to protecting its online content
and building a united group of fellow copyright holders. This group is devoted to receiving further global
protections for its intellectual property. Members of the newly formed The Sports Coalition, include the NCAA,
NBA, NFL, News Corp., NBC Universal and the Walt Disney Company. International members of The Sports
Coalition include the Sports Rights Owners Coalition, led by the English Premier League.

Recent statistics have supported a growing cause for concern. The MLBAM cited an increase in pirated games from
3,200 in 2007 to 5,000 in 2008. Despite an increased awareness of pirated games, enforcement efforts are



increasingly difficult to pursue due to the fact that the vast majority of pirating takes place outside of the United
States. With more foreign-born athletes playing professional sports in the U.S., it is unlikely that these issues will
subside. The formation of The Sports Coalition is an important step in recognizing the problem of online piracy
and showing broad solidarity for increasing intellectual property protection rights at both the national and global
levels.

Collegiate Images is frequently made aware of online piracy and live video streaming by its Partners. Most
recently, Collegiate Images, on behalf of LSU, successfully combated the illegal online streaming of its live Men’s
Basketball games on www.ustream.com. Cl anticipates continuing such proactive measures on behalf of its

Partners in order to effectively limit any illegal content from being streamed online. Additionally, Cl has reached
out on behalf of its Partners to become a member of The Sports Coalition.

AP Countersues Artist Over Famous Obama Image

A contentious legal battle over a Barack Obama photo has ensued between artist Shepard Fairey and the
Associated Press. Fairey’s artwork, a poster based on an April 2006 photo taken for the AP, became a popular
image during the presidential campaign. According to the AP lawsuit, which was filed in federal court in New York
City, Fairey knowingly “misappropriated the AP’s rights in that image.” As such, the AP has asked the court to
award them profits derived from the image and damages. According to published reports, the image has
generated more than $400,000 in profits. While Fairey’s lawyers acknowledge the image is derived from the AP
photograph, they believe no copyright law has been violated because the picture was transformed into a
“stunning, abstracted, and idealized visual image that creates a powerful new meaning and conveys a radically
different message.” According to AP President Tom Curley, the lawsuit is necessary in order to protect the costly
creative content that the AP and its journalists produce every day. The AP has tried to work out a license
agreement with Fairey; nevertheless, at this time, all negotiations have been cut off.

Media Notes

DirecTV and the NFL Renew Agreement


http://www.ustream.com/

The NFL recently announced that DirecTV will remain the League’s exclusive satellite carrier through 2014. In a
deal worth approximately $1 billion per year, DirecTV will add a broadband package to its offering by 2012,
allowing fans without access to DirecTV’s traditional satellite services the opportunity to purchase the company’s
NFL Sunday Ticket on broadband package directly from DirecTV. The carriage agreement for the NFL Network was
also extended within this renewal agreement. Read more about this distribution deal HERE.
(http://www.sportsbusinessdaily.com/article/128779)

March Madness Experienced Via a Multitude of Digital Mediums

When CBS Sports and the NCAA announced four years ago that March Madness On Demand would be a free, ad-
supported service, fans rejoiced. Since then, advertisers have joined the fun and become an important part of the
service’s success. MMOD offers fans the opportunity to follow all the tournament live action online and
advertisers the chance to reach a broad audience via a high-quality platform. Read more about MMOD HERE.
(http://www.videonuze.com/blogs/?2009-03-12/Why-March-Madness-on-Demand-is-Such-a-Winner/&id=2125)

This year marked the first time that YouTube offered its 100 million visitors the opportunity to watch tournament
games live via its video site. Using a feed provided by CBS, YouTube streamed games and provided its users an
alternative vehicle for enjoying all the tournament action.

iPhone users also had a reason to celebrate during this year’s tournament. For $4.99, users could purchase the
CBS application and watch the tournament games via their iPhones. Advertisers already committed to the
traditional CBS broadcasts also benefited from this offering. Their TV ad buys also included exposure via the iPhone
application. To read more about this unique offering click HERE. ()

Still Photo Snapshot

Newspaper Sale of Unlicensed Athletic Event Photography



Over the past few years, there has been a growing concern surrounding photographs captured at collegiate
athletic contests being available for purchase on local newspaper Websites. These photos are often taken by
newspaper staff photographers credentialed to cover the event for editorial, not commercial, purposes. Often the
photos accompany an article about the athletic event, and appear with a "Purchase Photo" button nearby.
Institutions do not receive any form of compensation from sales because the photos are being sold without a
proper license. In addition, these photo sales create competition for photographs in the marketplace that are
properly licensed and appropriately compensate the rights holder.

The first step in combating this form of infringement is effective credential language. Specifically, this language
should state that photographs can only be used for editorial and news coverage of events and prohibit the use of
photographs for non-editorial purposes. Cl recommends including a statement in event credential language that
states: “The use of [Agency Materials] may not be exploited by the [Agency] at any time for any purpose other
than news and editorial use.” Although credential language cannot assign copyright ownership of photos to the
University, the University can control how photos are used.

Please note that newspapers can potentially sell photographs from athletic teams’ away games, depending upon
credential language in place at the home institution. This is another example of why strong credential language
across the collegiate landscape is inherently important. If a local newspaper is selling unlicensed photographs to
consumers via its Website, Cl recommends calling the newspaper to discuss the violation of the University’s
credential policies. If this step does not lead to the desired result, Cl is able to step in and send a cease & desist
letter to the newspaper.

Cl has seen success when addressing this issue on behalf of numerous Partners. Notably CI, on behalf of the BCS,
approached several newspapers regarding the sale of photos taken at the 2007 BCS National Championship game.
For example, within 24 hours of being notified of this infringement, The Orlando Sentinel discontinued the sale of
such photographs. More recently, Cl contacted the Cincinnati Enquirer on behalf of the University of Cincinnati.
The Enquirer removed photographs taken at University of Cincinnati football games from its Web site that were
available for purchase.

Please contact your Partner Relations Representative if you have any further questions on this matter.

ETC.

Cl Officially Signs Agency Agreements with lowa State University and The University of Memphis

Collegiate Images is proud to announce new partnership agreements with lowa State University and the University
of Memphis. Cl is thrilled to represent such prestigious institutions and appreciates the confidence that each of
them has placed in our new partnership.



MISSOURI.

Cl Renews Agency Agreement with the University of Missouri

Collegiate Images is pleased to announce the renewal of a key partnership. The University of Missouri/Mizzou
Sports Properties has renewed its agreement with ClI for an additional five years. We are proud to continue to
represent this esteemed institution and look forward to a continued and prosperous partnership.

Staff Updates

Collegiate Images is proud to welcome Jason Krieger to our staff as Content Sales Manager. Jason comes to Cl with
years of experience in the entertainment industry. In his recent position at the BBC Worldwide Americas, Krieger
worked in the Motion Gallery Division, where he led the group’s Theatrical Film licensing efforts for the past five
years. Krieger oversaw numerous high profile projects, including “Good Night, and Good Luck,” “We Are
Marshall,” “Frost/Nixon,” “Milk,” “The Express,” as well as the upcoming “Hurricane Season.”

Upcoming Events
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2009 National Association of Broadcasters (NAB) Convention ¢ Las Vegas, NV
April 18-23, 2009

2009 Annual Football Bowl Association (FBA) Meeting ¢ Los Angeles, CA
April 21-24, 2009

USE LOGO from February Newsletter

CLC Seminar ¢ Atlanta, GA
May 11-13, 2009
Collegiate Images Industry Update - Monday, May 11, 2009 @ 1:30 p.m.



Collegiate Sports Video Association (CSVA) Convention ¢ Jacksonville, FL

May 11-14, 2009

USE LOGO in February Newsletter

2009 NACDA Convention - Orlando, FL
June 18-21, 2009
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2009 CoSIDA Convention- San Antonio, TX
June 21-25, 2009




