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Digital Landscape Changes for Southeastern Conference Fans  
SEC, XOS Digital to launch new SEC Digital Network in August to provide Conference fans with unrivaled 
amount of exclusive content anytime, anywhere  
 
On July 28, The Southeastern Conference (SEC) and XOS Digital, a division of XOS Technologies, Inc., 
jointly announced that SEC fans will soon be able to experience the Conference as never before in the 
history of college sports, thanks to the fast-approaching launch of the SEC Digital Network. With its 
arrival later this month, the fully integrated new media network will empower fans to experience their 
favorite SEC teams outside of live, at-game parameters and within minutes after a game’s conclusion. 
“The SEC Digital Network provides our fans with access to the largest online library ever of the 
Southeastern Conference and its institutions,” said SEC Commissioner Mike Slive. “Through the efforts 
of XOS Digital, the SEC Digital Network will provide us with the ability to create and repurpose 
programming for our fans in a way that was not possible in the past.”  
 
The SEC Digital Network will launch prior to the 2009-10 college football season and will set an industry 
example for how sports organizations can aggregate, manage and distribute exclusive content to fans, 
according to John Christie, XOS general manager of the SEC Digital Network. Christie added that this 
technology milestone further positions the SEC as a leading industry example in the digital realm.  
From a fan perspective, the SEC Digital Network translates as the largest online library of exclusive and 
comprehensive SEC sports content available anytime, anywhere. “What makes it so appealing from a 
fan’s perspective, is not only the breadth of exclusive content and flexibility it provides, but also the fact 
that it’s all indexed and easily searchable,” Christie said.  
 
Upon launch, the SEC Digital Network will provide its combined fans and alumni from all 12 Conference 
schools with original produced programming from nearly 10,000 hours of exclusive SEC video. In 
addition, much of this content will be accessible just minutes after a game’s conclusion, which is 
something Christie says has not been a reality for fans until now.  
 
Fans will have 24-hour, multi-platform access that includes a completely revamped Web site 
(www.SECSports.com) and mobile devices. The SEC Digital Network will provide fans with access to 
exclusive content through online video syndication, digital downloads, and exclusive live-streaming and 
on-demand video content encompassing:  
 Highlights  
 Complete game replays  



 Breaking SEC news in real-time  
 Post-game interviews  
 Tailgate events  
 Behind-the-scenes pep talks  
 Press conferences  
 
In addition, the SEC Digital Network will enable fans to engage via widgets, polls, forums and mashups 
that enable the blending of two external functionalities.  
  
The SEC Digital Network will encompass all men’s and women’s sports. For the 2009-10 season, fans can 
expect coverage and commentary from a total of 96 regular season Football games, 186 regular and pre-
season Men’s Basketball games, 165 regular season Women’s Basketball games, more than 750 Olympic 
events and all championships and tournaments.  
 
Details on the official launch date for the SEC Digital Network will be made available in the coming 
weeks via Twitter (http://twitter.com/xosdigital or http://twitter.com/SECSportsUpdate), FaceBook, SEC 
fan e-mails and an official news release. The Conference encourages fans to continue to visit the current 
www.SECSports.com Web site for updates. For more information please visit www.xosdigital.com.  
 
NOW SHOWING 
 
Feature Film - Babe Ruth Productions 
 

 

 
 
“Whip It”, the directorial debut of Drew Barrymore, stars Ellen Page (Juno) as Bliss, a rebellious Texas 
teen who throws in her small town beauty pageant crown for the rowdy world of roller derby. Based on 
the book “Derby Girl,” this motion picture is scheduled for release in October 2009. Football video 
content from the September 16, 2000 contest between Texas and Stanford, the October 4, 2003 Kansas 
State versus Texas game, and the November 15, 2003 Texas Tech-Texas match-up was licensed to Babe 
Ruth Productions for use as playback within the film.   

© Stanford University, FSN 

™ Kansas State University, Texas Tech University, The University of Texas at Austin 

 



Television Series - E! Entertainment 

 

“E! True Hollywood Story” is a television documentary series that showcases the lives of famous 

celebrities. An episode titled “Baseball Wives” debuted in July 2009 featuring some of baseball's finest 

athletes and their wives as they talk about the ups and downs of the game, their charity work, kids and 

relationship dynamics.  Collegiate game action video content of pitchers Scott Proctor and Jennie Finch 

was licensed for use within this episode. 

© The University of Arizona, Florida State University 

 

Feature Film - Universal Pictures 
 

 
 
In “Funny People,” director Judd Apatow (“The 40 Year-Old Virgin” and “Knocked Up”) tells the story of a 
famous comedian who has a near-death experience and what he does with a second chance.  Adam 
Sandler, Seth Rogen and Leslie Mann star in this feature film released on July 31, 2009.  Arizona, UCLA, 
USC and Kentucky trademarks were cleared as they appeared in set dressings and wardrobe items. 

™ The University of Arizona, UCLA, USC, University of Kentucky 

 
 
BUSINESS AFFAIRS 
 
American Needle v. NFL Case Going to Supreme Court 
 



        
 
In what is shaping up to be a landmark sports legal decision, on June 30, 2009 the Supreme Court 
decided it would hear arguments in the case American Needle v. National Football League, for purposes 
of determining whether the NFL teams’ collective licensing of individual team trademarks is exempt 
from federal antitrust review.  While a decision in the case is not expected until early next year, insiders 
say executives and lawyers for all four major sports unions are in “weekly conferences trying to 
formulate a coordinated strategy for intervening in the Supreme Court’s deliberations.” 

 
The case initially began almost five years ago when American Needle filed an antitrust case against the 
NFL, stating that the league was using its leverage and monopolistic powers to illegally hurt and deprive 
the company of its share of the market for merchandise bearing logos of NFL teams such as caps and 
other apparel.  After losing in the trial court and on appeal, American Needle’s request for review to the 
U.S. Supreme Court was honored.  In a surprising move, the NFL endorsed the Supreme Court’s decision 
to weigh in, and has subsequently asked the high court whether the NFL should be exempt from federal 
antitrust laws because it is a single entity.    

 
The NFL believes the league is a single entity competing with other leagues and/or providers of 
entertainment, as opposed to a group of 32 individually owned and operated businesses competing with 
one another.  While most legal scholars believe the NFL’s single entity defense argument is tenuous at 
best, if in fact the highest court is persuaded by the NFL and holds that the league is a single entity as 
opposed to 32 separate competing teams, any violation on the NFL’s part of American antitrust law 
would be impossible to establish.  Such a transformative ruling would mean that the NFL (and 
presumably the other major professional sports leagues) would be immune to the antitrust cases that 
have allowed player unions to protect benefits such as free agency.  
 

Yahoo Settles Fantasy Football Licensing Lawsuit Against NFLPA 
 

         
 

Yahoo, which in June 2009 filed suit against the NFL Players Association (NFLPA) in Minnesota district 
court, announced on July 7, 2009 that a settlement between the parties over the use of players' 
statistics, photos and other data in Yahoo's popular online fantasy football game had been reached.  
Yahoo would not disclosure details of the settlement. However, Yahoo issued a statement expressing its 
desire to continue exploring additional opportunities in working together with the NFLPA in the future. 

 
For years, Yahoo had a licensing agreement with the NFLPA.  Yet, after the agreement expired this past 
March, Yahoo shortly thereafter took the position that it should not have to pay royalties to the NFLPA 
to use the data, because the information is already available in the public domain.  Additionally, Yahoo 
tactically chose to file its case in the same court and under similar legal grounds as CBS Interactive’s 
previous, and thus far-successful, legal fight against the NFLPA. 



 

Wisconsin Interscholastic Athletic Association Sues Local Newspaper Over Web Streaming of High 
School Football Games  
 

 

In a noteworthy case regarding the ability of local high schools to control their own media and 
intellectual property rights, the Wisconsin Interscholastic Athletic Association (“WIAA”) filed a lawsuit 
last year against Gannett Co. Inc. (“Gannett”) and the Wisconsin Newspaper Association (“WNA”) 
alleging that each infringed on the WIAA’s exclusive media ownership rights to Wisconsin high school 
tournament football games.  

On November 8, 2008 The Post-Crescent, a Gannett owned Wisconsin newspaper streamed a live 
Webcast of a football playoff game between Appleton North and Stevens Point, home of the WIAA, 
which apparently triggered the lawsuit.  WIAA alleged in the suit they had granted "certain broadcast 
rights" to the WIAA State Network and thus when The Post-Crescent, streamed the game, the WIAA’s 
“exclusive rights and ownership” were violated.  The Post-Crescent responded that WIAA's actions were 
the association's attempt to "assert their control over all depictions" of Wisconsin's high schools' post 
season tournaments and competitions. 

The WIAA initially asked the court for a declaration of its “exclusive ownership rights” in high school 
athletic tournaments and to uphold their claims to the right to grant exclusive or nonexclusive licenses 
to those events including but not limited to the production and distribution rights to photographs, 
writings, recordings, broadcasts and other depictions from their games.  The WNA however contended 
that the WIAA is acting on behalf of public schools and the WIAA's claims violate the Copyright Act that 
protects newspapers.   

Recently, the WNA and Gannett were successful in their bid to get the case to federal court, since the 
WIAA is asserting Federal Copyright Claims.  Pretrial conferences have just concluded and the matter is 
set to begin trial in February 2010. 

 
MEDIA NOTES 
 
Twitter Introducing System to Prevent Celebrity Impersonators 

 
 
After a lawsuit was filed against Twitter by St. Louis Cardinals manager Tony La Russa, the social media 
site will begin testing a verification service for celebrities, athletes and others at risk of impersonation.  
Legitimate accounts will be awarded a verification seal visible to users, providing assurance that 



registered users are credible and authentic.  Read more about this service HERE. 
http://www.sportsbusinessdaily.com/article/130822 
 
 
NBC to Crack Down on Copyright Violations During ’10 Olympics 
 

 
 
Canada’s copyright laws have caused concern among NBC executives as they prepare for the 2010 
Winter Olympics in Vancouver.  Described as “weak” by NBC Universal General Counsel Rick Cotton, the 
laws have rights holders fearing widespread piracy of Olympic events, devaluing their broadcast 
coverage of the Winter Games.  Read more about NBC’s efforts HERE. 
http://www.sportsbusinessdaily.com/article/131134 
 
 
Getty Images, Major League Baseball Extend Deal 
 

        

Getty Images will continue to provide commercial photographs and license Major League Baseball’s 
entire image archive as part of the agreement extension signed by both parties in July.  Read more 
about this agreement HERE.  http://seattle.bizjournals.com/seattle/stories/2009/07/13/daily4.html 

 
 
STILL PHOTO UPDATE 
 
 
Custom Portfolio Combines Licensed Photos and Press Clippings 

      
 

http://www.sportsbusinessdaily.com/article/130822
http://www.sportsbusinessdaily.com/article/131134
http://seattle.bizjournals.com/seattle/stories/2009/07/13/daily4.html


With more publishers seeking licensed photos for their products, the demand for university owned 
photographs runs high.  XOS Digital continually hears from publishers wishing to incorporate collegiate 
photos into unique product offerings to achieve the authentic look and feel desired by consumers.  Best 
Of, LLC is one such publisher seeking properly licensed school owned photographs to create one-of-a-
kind memory books for its clients.   
 
Based in San Francisco, Best Of began creating custom leather bound portfolios for some of the most 
prominent athletes and coaches in professional and collegiate sports looking to commemorate a 
memorable season or career.  These high-end books incorporate press clippings, photography and 
creative artwork into one timeless piece of personal history for the recipient.  Recently, Best Of worked 
with XOS Digital to secure licensed photos of former Notre Dame Head Basketball Coach Richard 
“Digger” Phelps.  With more than 20 seasons spent in South Bend, Coach Phelps’ personalized memory 
book included content beautifully chronicling his brilliant coaching career.  In addition, Best Of created 
books chronicling the collegiate careers of former Syracuse University defensive lineman Dwight 
Freeney and former University of Virginia quarterback Matt Schaub.   Each item was customized and 
created for personal use only.   
 
Publishers such as Best Of provide clients with an exceptional, distinctive product that provides an 
alternative to traditional book publishing.   
 
As still photo licensing continues to evolve within books, copyright control comes to the forefront as it 
provides rights holders with the flexibility and resources to fully maximize opportunities.  Please contact 
your partner relations representative for more information. 
 
 
 
INDUSTRY NEWS 
 
Announcements 
 

 

CI Officially Signs Agency Agreement with the Pasadena Tournament of Roses 

Collegiate Images, a division of XOS Technologies, would like to officially welcome the Pasadena 
Tournament of Roses as a Partner. CI will represent the Tournament of Roses’ extensive library and 
archive including the Tournament of Roses’ Parade and Rose Bowl game as part of this five-year 
agreement. 
 
 
 



 
 

CI Renews Agency Agreement with Georgia Tech  

Collegiate Images is pleased to announce the renewal of our partnership agreement with the Georgia 
Institute of Technology (four years). We are proud to continue to represent this esteemed university and 
look forward to a continued prosperous partnership. 
 
 
Staff Updates 
 
XOS Digital would like to congratulate its executive vice president of content partnerships, John Christie, 
as he will also take on a second title as the general manager for the recently announced SEC Digital 
Network. With the addition of his new role, Christie takes on the expanded responsibilities of managing 
all aspects of the SEC Digital Network, including its promotional initiatives, launch in conjunction with 
the new www.SECSports.com and mobile applications, and program production. He’ll also serve as the 
primary liaison between the SEC management team, key XOS executives and XOS production, 
programming, technology and sales teams.  In addition, Christie will manage the Digital Network’s 
content relationships between the Conference and its 12-member school athletics programs – the 
University of Alabama, the University of Arkansas, Auburn University, the University of Florida, the 
University of Georgia, the University of Kentucky, Louisiana State University, Mississippi State University, 
the University of Mississippi, the University of South Carolina, the University of Tennessee and 
Vanderbilt University.  To date, as the executive vice president of content partnership, Christie also 
oversees XOS Digital’s national partner relations team to ensure that all of its college rights holders 
needs are met efficiently and in a satisfactory manner. Additionally, he manages XOS Digital’s growth by 
developing and cultivating relationships with content rights holders and existing partners at the 
executive level. 
 
 
XOS Technologies would like to welcome back its former PR manager, Anna Marie Neri, as its director of 
public relations.  Neri rejoins XOS after serving as the marketing manager for Burdock Group in Orlando, 
Fla.   With her extensive experience, Neri will provide strategic media relations and community relations 
counsel to enhance XOS Technologies’ marketing efforts on a global scale.  Prior to her initial hire in 
2006, Neri worked as an account executive at CBR Public Relations in Maitland, Fla. She holds a bachelor 
of science degree in journalism from the University of Florida in Gainesville. 
 
The production team at XOS Technologies also gained two new members, Todd Ferrante and Kristen 
Kenney.  As production manager, Ferrante coordinates all efforts working with editors, writers and 
graphic designers to ensure that all needs are met for XOS Digital content creation.  Ferrante brings five 
years of experience as a technician and associate director from ESPN to XOS.  Kenney, a former PBS and 
NPR Reporter joins XOS as production content supervisor and on-air talent, where she is responsible for 
script writing and research, post production, execution of client product and production management.  
Kenney broke in as a television reporter and producer in 2004 when she interviewed and co-produced a 



documentary on OJ Simpson. From 2004 to 2006, she covered University of Miami football, the Miami 
Heat, Miami PRO/AM wakeboard tournaments, Mercedes Benz Fashion Week, and numerous red carpet 
events.  Kenney graduated from the University of Miami in 2006 with a double major in broadcast 
journalism and studio art. She was also a member of the women's Division I soccer program. 
 
Stephanie Bratcher also joins the XOS Digital team as interactive managing editor for the SEC Digital 
Network.  Bratcher will manage the day-to-day activities of SECSports.com and SEC Mobile.  She comes 
to XOS from the International Speedway Corporation (ISC) where she served most recently as manager 
of interactive marketing services for all of ISC’s Web sites.  Bratcher ‘specialty is in Web site 
management which includes management of CMS tools, interactive marketing, graphic design, Podcast 
downloads and online ad serving/management.   

Ben Godwin also joins the XOS Digital staff as assistant general manager of the SEC Digital Network.  
Godwin previously served as an account manager in the Affiliate Sales and Marketing group of the newly 
launched MLB Network, managing the network’s affiliate relationships in the Southeast region.  Prior to 
2008, Godwin spent three years with the Southeastern Conference where he began as an intern and 
became an assistant in the Championships and Marketing Department where he led the design and 
construction of the SEC video command center, oversaw the SEC’s football instant replay program, 
assisted with the execution of major conference championship events, and contributed to the training 
and evaluation of league officials.  

XOS Technologies would also like to welcome Brian Fitzgerald who has recently been tapped as the 
senior director of the company’s Finance department.  Fitzgerald’s responsibilities include providing 
financial support, advice and counsel to Lake Mary based activities, as well as for the XOS Digital 
division.  Most recently Fitzgerald was the financial senior director at Dynetech Corporation where he 
was directly responsible for managing month-end closing procedures and processes for more than 20 
separate entities, both national and international, as well as managing the year-end audit and treasury 
function of the company.  Fitzgerald graduated from the University of Florida where he earned both 
bachelor of science and a master of science degrees in accountancy.  He is also a Certified Public 
Accountant. 

David Chandler has also joined the XOS Digital team as an installation technician.  Responsible for 
planning all XOS Vault™ site installations, Chandler will also assist with system training and client 
support.   Chandler brings more than 10 years of technical support experience to XOS Digital, most 
recently working for H&R Block and Strategem IT. 

XOS Technologies welcomes Rip Haak who recently joined as the company’s chief financial officer.  Haak 
is responsible for overseeing strategic and operational finance-related activities for XOS Technologies 
and XOS Digital.  With a strong financial background, holding various CFO positions in both the public 
and private sector, Haak brings a wealth of experience in financial controls, treasury and accounting 
from both inside and outside of technology companies.  Haak is a graduate of Dartmouth and earned an 
MBA from the Wharton School of Business at the University of Pennsylvania.   

 

Upcoming Events 



 

NCAA Football Kickoff Weekend  

September 3 - September 7, 2009 

 

 

 
 

College Colors Day 

View Website (http://www.collegecolorsday.com) 

September 4, 2009 

 

 

 
Division 1A Athletic Directors' Association Meetings – Dallas, TX 

September 28-29, 2009 

 

 

 

 
 


